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HENNGE K.K. (4475:TYO) Q3 FY09/2023 Consolidated Financial Results

Overview of Consolidated Financial Results

(YoY, 9 months accumulated comparison)

(unit: JPY million) Q3 FY22 Q3 FY23 YoY YoY (%) FY23 Forecast Progress (%)
(HENNGE One) 3. 18D 4,543 0,234 12.9%
(Professional service and others) 360 394 +34 +9.5% 491 80.2%
Total cost of sales 634 821 +187 +29.5%
Gross profit 5,911 4,116 +606 +17.3%
(Gross profit margin) (84.7%) (83.4%) (-1.3pt)
Total selling, general and administrative
soms [ ams | v
Operating income 478 558 +80 +16.8% 561 99.5%
(Operating income margin) (11.5%) (11.3%) (-0.2pt) (8.3%)
467 547 9 +1T.0% 6L 91.5%
Profit attributable to owners of parent 312 356 +44 +14.0% 353 100.7%
(Net income margin) (7.5%) (7.2%) (-0.3pt) (5.3%)

1. Thenetsalesrose by 19.1% YoY to JPY 4.94B. The sales of HENNGE One rose by 20.0% YoY to JPY 4.54B.
2.  Thetotal SG&A Increased by 17.3% (+ JPY 0.53B) YoY to JPY 3.56B.
3.  The profit attributable to owners of parent increased by JPY 0.04B YoY to JPY 0.36B.
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Quarterly Trend of Net Sales

Professional service and others
B HENNGE One

1,742

(unit: JPY million) 1,648
1,947

131
1.502
1.444 1
1.388 116
1.314 1,313
1.228
1,146 41134 1,169
115
013 1:083 —
940
1,502
1.203 1458 e |
1,204
3 1114 119
1.008 ;
Q1 Q2 Q3 Q2 Q3

FY20

FY22




HENNGE K.K. (4475:TYO) Q3 FY09/2023 Consolidated Financial Results

Net Sales

(YoY, 9 months accumulated comparison)

Sales for HENNGE One business, our growth driver, shows a steady progress YoY.

<€------- -* Total

YoY +19. 1%

hN (+ JPY 0.79B)

Professional service and others
B HENNGE One

(unit: JPY million)

o Professional service
and others

Yoy +9.5¢
(+ JPY 0.03B)

. HENNGE One

YoY +20 o O%

(+JPY0.76B)

Q1 Q2 Q3 Q4
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Quarterly Trend of Gross Profit

Gross profit margin
B Gross profit

85.1% 84.9%

0 0 o
828%  828%  828%  833%  834% gp7q  841% 84.0% .. 83.4% 84.2%

(unit: JPY million) ...,  s22%

1.105 LA
1025 1.086 ,
949 939 973
831 872
763
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2

Q3 Q4 Q1

FY20

FY22
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Gross Profit

(YoY, 9 months accumulated comparison)

While the gross profit margin decreased slightly mainly due to an increase in R&D members and an increase in
infrastructure costs for HENNGE One from exchange rate fluctuations, it still remains high.

Gross profit margin
B Gross profit

84.7% 83.4%

Gross profit

YoY +17030/O
(+ JPY 0.61B)

(unit: JPY million)

Q1 Q2 Q3 Q4

Q3FY22 Q3FY23
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Structure of Operating Expenses

(YoY, 9 months accumulated comparison)

. SG&Atosales
- ratio72.1% |
- S : SG&A to sales ratio
. SG&Atosales (YoY)
: | 0 : e . .
i ratio 73.2% i R Other SG&A increased Yoy mainly due to
----- S S : enhanced recruitment activities and
A O55 1 OtherSG&A 19.4% (+0.0pt) additional internal system usage fees to
(unit: JPY million) === === —. : accommodate increased employees.

' - Advertising expenses increased YoY as a
ad 462 | Advertising expenses 9.4% (-0.5pt) result of va ri%us g/ents and seminars,
‘ —_— e including HENNGE NOW!, which targeted
408 o508 | 5 10.3% (-1.9pt) large companies, resellers, new customers,

and staffing expenses

* * *
* * .
* * * *
S - TS .
. *
|| || || | || || * | ] | ] | ] | ] | ] | ]
|

N
m ° °
5:2; and existing customers.

I I I e | | || || || || || ||
. . * .
. * * .
.
- . . .
* . *

Personnel expenses increased YoY mainly

Personnel expenses 28.1% (+0.7pt) due to an increase in the number of
employees and the revision of internal policy
e in July 2022,
R&D expenses 5.0% (+0.5pt) The cost of sales remained at a low rate of

16.6% which enables proactive investment in
customer acquisitions, while there is an
increase in R&D members and infrastructure
costs for HENNGE One from exchange rate
fluctuations.

Cost of sales 16.6% (+1.3pt)

Q3 FY22 Q3 FY23

(9 monsaccum.) (9 mons accum.)



Structure of Operating Expenses

(unit: JPY million)

319

169
166

462

Q2 FY23

337

100
169

487

Q3 FY23

Business consignment
and staffing expenses

lllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll

Cost of sales

+25M JPY

HENNGE K.K. (4475:TYO) Q3 FY09/2023 Consolidated Financial Results

(QoQ comparison of Q2 FY09/2023 & Q3 FY09/2023)

Advertising expenses decreased QoQ
due to differences in the contents and
approaches that have been applied
from the previous quarter while we
conducted advertising activities
aggressively in this quarter.

Personnel expenses increased QoQ
mainly due to an increase in the number
of employees and the introduction of
allowance for sales members in April

2023.
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Quarterly Trend of Net Sales and Operating Expenses

1,742

1,547

1,502
1,444
1,388 @ Net Sales
1,314 1,313 337 Other SG&A
219 1,228 303 315 go- Advertising expenses
1,146 1134 1,169 304 " Business consignment and staffing expenses
1,053 ! Personnel expenses
1,013 266 169
’ 977 255 192 100 B R&D expenses
488 £ 160 5 160 B Cost of Sales
230 158 we P

207 85 89 177 . -
u (unit: JPY million)

11



Breakdown of Employees by Function

Others

Professional services

Business Dev.

47

HENNGE One Customer Success

HENNGE K.K. (4475:TYO) Q3 FY09/2023 Consolidated Financial Results

HENNGE One Dev. / R&D

HENNGE One Sales

(Excluding part-time employees, as of 2023-06-30)

12



Number of Employees

HENNGE K.K. (4475:TYO) Q3 FY09/2023 Consolidated Financial Results

A net increase of 27 employees compared to the end of the previous fiscal year.
We will build a more solid organization by enhancing our talent acquisition capability.

181

41

18
D/ T

41

o1
A
—
26

FY2020

213

47

22

44

A
)
l

FY2021

243

56

18

46

79 N
A
o
36

FY2022

270

Others
63 Professional service
B Business Dev.
HENNGE One Customer Success
B HENNGE One Sales
18 B HENNGE One Dev./ R&D

S #of employees taking
maternity/childcare/family-care leave
among total employees

47

(unit: employee, Excluding part-time employees)

41

Q3 FY23
13
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(Business Activities)
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Business Highlights

e Advertisements and events

o  Exhibiting and participating in events in Nagoya, Osaka, Okayama and Fukuoka, such as
“Nikkel XTECH next 2023” (May and June 2023)

o Hosting “HENNGE One Partner Meeting 2023” in Tokyo and Osaka (June 2023)
o Hosting, exhibiting, sponsoring and participating in various events (April to June 2023)

e Others

o Joining “PyCon US 2023” as a partner sponsor (April 2023)
o Launching new feature for HENNGE One “HENNGE Secure Download for Box” (June 2023)
o Launching new feature for HENNGE One “HENNGE Access Control API” (June 2023)

15



HENNGE K.K. (4475:TYO) Q3 FY09/2023 Consolidated Financial Results

New Feature “HENNGE Secure Download for Box”

We launched “HENNGE Secure Download for Box”, a PPAP-free solution in June 2023.
With the e-mail misdirection prevention feature of HENNGE One, it enables secure file-sharing process.

On Box, folders can be managed for each sending user for
each sending e-mail. Access permissions can also be set up
at the folder level.

Download

A PDF file with a shared URL l
>>

is automatically created and >
sent.

HENNGE ONeE

Sender attaches a file to
the e-mail and sends it.

Password is automatically v
generated and sharedina D >

Attached file is automatically separated separate e-mail.
from the e-mail and uploaded to Box.

Sender Receiver

16
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New Feature “HENNGE Access Control API”

We released APIs for “HENNGE Access Control”, as HENNGE One’s new feature in June 2023.
Enables seamless integration with external systems, automating ID-related tasks and retrieving log data.

No-code

i3

API Integration

i

API Integration

API Integration

X

API Integration

L

APl Feature

17
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(KPI Results)
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HENNGE One KPI Highlights

# of user companies (N)

2,492 companies

increased by 219 companies

Jry 2,705

increased by JPY 295

HENNGE K.K. (4475:TYO) Q3 FY09/2023 Consolidated Financial Results

(Progress in 9 months, compared to the end of FY09/2022)

# of contracted users

2.42M users JPY 6.55B

increased by 96K users increased by JPY 0.95B

Average # of users (n) Average monthly churn rate
over the past 12 months

971 users 0.27%

decreased by 19 users rose by 0.05pts

19



HENNGE One KPI

# of contracted companies

YoY +16-5%

(unit: companies)

2,900

2,000

1,900

1,000

000

+353
companies

2,139

o

Q3 FY22

2,492

Q3 FY23

# of contracted users

YoY +6 ® 00/0

(unit: users)

2,500,000

2,000,000
+0.14M
1,500,000 users

2 283.272 2,420,614
1,000,000
500,000
0

Q3 FY22 Q3 FY23

HENNGE K.K. (4475:TYO) Q3 FY09/2023 Consolidated Financial Results

(YoY, compared to the end of Q3 FY09/2022)

ARR
YoY +2 1 ® 90/0

(unit: JPY million)

7,000

6,000

0,000

4,000

3,000

2,000

1,000

5,371

T JPY
1.18B

0,543

e

Q3 FY22

Q3 FY23

20
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HENNGE One Gross Revenue Churn Rate

From Q1 FY23, besides the conventional reasons for our cancellations, there were some cancellations triggered by the
migration to new license lineups. Still, we maintain a stable and sustainable growth model with a low churn rate.

1.00%
0.80%
0.60%

0.40%

0.27%

0.20%

0.00%
Q1 FY20 Q2 FY20 Q3 FY20 Q4 FY20 Q1 FY21 Q2 FY21 Q3 FY21 Q4 FY21 Q1 FY22 Q2 FY22 Q3 FY22 Q4 FY22 Q1 FY23 Q2 FY23 Q3 FY23

Average monthly churn rate over the past 12 months for HENNGE One
21
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HENNGE One Contracted Companies & Users

Relatively small contracts were acquired stably, resulting in a steady increase in the number of contracted companies.

000 +29K

HENNGE One Contracted Users (K users) users
B HENNGE One Contracted Users (companies)

2392 2,421

2,324 2,341
s 28 /

51aa | 2170
2 071
2 005
1910 24 1,940
1824
1776
> 206 2,492
2 310 ’
> 1302.213
2 056 '
1900 1,952 2.000 ,
1.667 0 -2 ‘./
000 +86
companies
Q1 Q2 Q3 Q4 Q1 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3

FY22

FY20

22
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HENNGE One ARR & ARPU

ARPU has risen steadily due to acquiring new customers with the new license lineups and transition of existing
customers to the new license lineups. ARR increased significantly.

QoQ+ JrPY 129
per user
HENNGE One ARPU (JPY per user)
B HENNGE One ARR (JPY million) 2,705
2,576

2,470
2,410
2,397

2,290

2198 2917 2,239

2115 4196

1986 200/
1921 1,961

4.102 %344 el
3.793 3,909 ’
3,411 °°11
Q1 Q2 Q3 Q4 Q1 Q2 Q3

6 169 6,548
5.602 Il5:782 ’
4,850 > 1 %° >3l /
QoQ
+JrvY 0.39B
Q1 Q2 Q3 Q4

Q1 Q2 Q3

FY22

Q4

FY20

23



Progress of
FY09/2023 Full-year Forecasts
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Our Policy of FY2023

To accelerate mid-term growth in HENNGE One ARR,
continuously carrying out active marketing activities and building a
more solid organization by enhancing our talent acquisition capability.

HENNGE One Business

Achieve the sustained annual growth of more than 20% for the ARR by increasing the number of contracted companies(N)
and ARPU.

Marketing Activities

Hold the interactive events which are focused on the specific target such as large companies, resellers, existing customers
and so on. Carrying out a wide variety of advertisements (web, print advertisements, out-of-home advertising, TV
commercials, etc.) to raise recognition of our company and services will be continued.

Personnel plan

Actively recruit in each function and aim to increase a total of 45+ headcounts. In order to strengthen the organization for
acquiring new customers more, we will focus on increasing the number of experienced IT sales members. We will keep
considering various actions which will contribute to our talent acquisition enhancement.

25
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FY2023 Forecasts of Sales by Business

The progress rate of HENNGE One’s sales was at 72.9% against the full-year forecast.

HENNGE One Professional service
and others
(unit: JPY million) W Actual (unit: JPY million)
R Forecast e
6,000 5,166 6,000
4.355
3,618
4.000 4.000
2,000 2,000
535 490 480
0 N I
FY2020 FY2021 FY2022 FY2023 FY2020 FY2021 FY2022 FY2023

26
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FY2023 Forecasts of Operating Expenses

The progress rate of advertising expenses was at 67.3% against the full-year forecast.
The progress rate of operating expenses excl. advertising expenses was at 71.5% against the full-year forecast.

Advertising expenses Operating expenses

excl. advertising expenses
(unit: JPY million) W Actual (unit: JPY million)
8,000 Forecast 9,8
6,000 6,000
4,521
3,807
4,000 4,000 3,446
2,000 2,000
657 06063
168
e N 0
FY2020 FY2021 FY2022 FY2023 FY2020 FY2021 FY2022 FY2023

217
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Overview of FY2023 Forecasts

(unit: JPY million) FY21 Result FY22 Result FY23 Forecast YoY YoY (%)

(Professional service and others) 490 480 491 +11 +2.4%

Operating income 380 462 561 +99 +21.3%

(Operating income margin) (7.8%) (8.2%) (8.3%) (+0.2pt)

Profit attributable to owners of parent 224 321 393 +32 +10.0%

(Net income margin) (4.6%) (5.7%) (5.3%) (3.0%) (-0.4pt)

As of the Q3 FY23 financial results disclosure date, there is a possibility that each profit may exceed the full-year forecast.
Exploration of investment opportunities, which will contribute to the future ARR growth, will be continued. Therefore,
the forecast remains as is, however, we will promptly disclose any revisions if necessary.
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Growth Strategy
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Vision

We want to deliver the power of technology as many people as we can.

Liberation of Technology
T/ A2 — DR

30
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Maximize LTV

Our growth strategy is to maximize LTV.
Currently, Y and r are already in a high number, therefore our focus is to maximize ARR.

LIV = ARR XY Xr

= |Average contract duration in years|
r = [Gross profit rate]

ARR N X n X ARPU

= [# of contracted companies]
N [Average # of contracted users per contracted company]
ARPU = [Average Revenue Per User]

31
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Maximize ARR

ARR =N X n X ARPU

maximize N

n = Average # of contracted
users per contracted company

maximize N

N = # of contracted companies

e Increase our sales force
e Extend our presence in a wider region
e Strengthen the partnership with our resellers

Maximize

ARR

e Approaching large companies
e Promote customer success activites

maximize ARPU
ARPU = Average Revenue Per User

e Create added value such as new features and new services

32



Progress of Our Growth Strategy (HENNGE One)

Aim to accelerate ARR growth by focusing on increasing N in the short term while increasing ARPU in the mid/long term.

FY2015

FY2016

FY2017

FY2018

FY2019

FY2020

FY2021

FY2022

Q3 FY23

ARR

(JPY million)

ARR

880
1,288
1,898
2,552
3,240
3,909
4,740

5,602

6,548

YoY
(%)

+56.5%

+46.3%

+47.4%

+34.4%

+27.0%

+20.7%

+21.2%

+18.2%

YoY

+318

+407

+611

+653

+688

+670

+830

+862

# of contracted
companies

(companies)

399
642
928
1,176
1,428
1,667
1,952

2,213

2,492

YoY
(%)

+72.0%

+60.9%

+44.5%

+26.7%

+21.4%

+16.7%

+17.1%

+13.4%

YoY

+167

+243

+286

+248

+252

+239

+285

+261

X

n

Average # of
contracted users per
contracted company

(users)

1,095
1,018
1,107
1,166
1,171
1,169
1,095

1,050

971
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YoY
(%)

-1.8%

-1.0%

+8.7%

+5.3%

+0.4%

-0.2%

-6.3%

-4.1%

YoY

-93

X

X

(JPY)

ARPU

Average Revenue
Per User

2,015
1,970
1,848
1,861
1,938
2,007
2,217

2,410

2,705

YoY
(%)

-1.3%

-2.2%

-6.2%

+0.7%

+4.2%

+3.5%

+10.5%

+8.7%

YoY

27 |
45 |

122 |

+210

+193
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HENNGE One Family, Supporting Customers’ Change

Supporting customers’ Saa$ utilization and continuously liberate technology.

Comi . .
Messaging Security )
File DLP
- Zero TrUSt)

- Data leakage
prevention

HENNGE
Cloud Protection HENNGE

HENNGE Secure Download
Secure Transfer - Behavior Protection
HENNGE - Sandbox - PPAP-free NEW!
E-Mail Archive - Sending large files - BOXIntegration '
- Receiving large files
- E-mail Archiving
HENNGE - Search in Japanese

E-Mail DLP

Automation®

Liberation

- Preventing

hdlrected e-mails of Cloud Security)
Technology
HENNGE HENNGE .
Access Control HENNGE Connect | Ana lytICS )
Device Certificate tadrill
:g?v)ice Cortror HENNGE -VPN-free |
- API Integration I3 | - Device Control Lock/Lock Plus Onpremise tonnection - Targeted E-mail AUthentlcathn)
(Certification) MEA Attack Training
_OTP
-M [ - [ I O O O
Device control Digital Transformation)

Cloud Adoption >
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Growth Strategy on and After FY2023

HENNGE K.K. (4475:TYO) Q3 FY09/2023 Consolidated Financial Results

By FY25, having HENNGE One ARR growth at mid-20% in CAGR, we aim to exceed JPY 10B for HENNGE One ARR.

-

\_

Focus on increasing the number
of contracted companies (N) and
raising ARPU

~

(unit : JPY million)

FY2019 FY2020 FY2021 FY2022 FY2023 FY2024

_h___________

FY2025 FY2026

35






Appendix
(Corporate Overview)
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Corporate Profile

Company name : HENNGE K.K.

Executives:
Kazuhiro Ogura
Representative Director, President and CEQ/CTO
Kazuaki Miyamoto
Representative Director, Executive Senior Vice President
Yoshiki Nagatome
Director, Executive Senior Vice President
Haruo Amano
Director, Executive Senior Vice President

Mio Takaoka Outside Director
Michiko Kato Outside Director
Fumiaki Goto Auditor
Akenobu Hayakawa Auditor
Kunihiro Onai Auditor

Founded on : November 5, 1996

# of em ployees s 270 (as of 2023-06-30, excluding part-time employees)
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Locations

Japan

Fukuoka

Nagoya

branch office

2016/8

Osaka

branch office
2015/6

branch office

2018/8

@

—_—

-

0o ¢

@

Tokyo
Head office
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HENNGE Taiwan

2016 /10

Q.
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Vision

We want to deliver the power of technology as many people as we can.

Liberation of Technology
T/ A2 — DR
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History

Our business domain is ever-changing, but our will remains steadtast.

Establishment

3
v/

LIinux server

Mmanagement

software
HDE Controller

7%

eCRM software
HDE Customers Care
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HENNGE One
(f.k.a. HDE mail service)

loT as a Service
HENNGE Workstyle

41



Sales Structure by Business

92.0% of the net sales comes from HENNGE One business.

HENNGE K.K. (4475:TYO) Q3 FY09/2023 Consolidated Financial Results

@ HENNGE One
Professional service and others

(as of Q3 FY2023)
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HENNGE One

|dentity as a Services (IDaaS)
Provide centralized authentication to various SaaS-es, with Single Sign On (SSO) technology

Access Control ID Federation

Customizable policy Administrator Various cloud services

AN :
& U \ Microsoft
365 200M  itslack  LNE WORKS o
User management
Policy oon . NE WORK! b Tt
management SAML
Access log Google
Workspace '
l RN p D“""( ‘ 4 rakumo -2 (Jast A ATLASSIAN OS‘O‘I'\O
n
SAML
SAMNL
859 488
and more..
cafe etc. |secure Browser OTP

HENNGE One’s service availability rate: OVEF 99.9%
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HENNGE One

Support cloud usage with a balanced convenience and security through IdP features, which provide IP restrictions,

device certificate, secure browser, and multi-factor authentication, and E-Mail security features, which provide
integrated mail security for both sending and receiving that can be linked to cloud mail.

|ldP Features

f-

<

(@@a From Sender
Unable to copy/DL data _ &

HENNGE Device Certificate HENNGE Lock Plus HENNGE Secure Browser

gl HENNGE Ohe é
HENNGE Secure Download
-)—> r@w@w

« ED
- HENNGE ONe

E-Mail Security Features

e &,

7

To Receiver

Active Directory

|
) _]
"~ o~
~ o
B 6
N
C—

Delayed  Filtering

Sandbox Reputation  Behavior zj

=g

check detection . sending
Archive Search in
Japanese
\ntegration /
SAML i N
Integration ~ A
. . , _ : Microsoft 365
Cu rrently mtegrates with 283 Cloud services CS)(r)‘f’IEDV(/ear:;ISS | Google Workspace

Y
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HENNGE One Solid Customer Base

HENNGE K.K. (4475:TYO) Q3 FY09/2023 Consolidated Financial Results

HENNGE One is used by 2,492 customers in various industries, and has 2.42 million users.
Average number of contracted users per contracted company is approximately 971. (as of 2023-06-30)

\ unicharm

BIZREACH

| ey
B

& TOYOTA ‘i‘ins

ENTERTAINMENT CO, LTD.

== FamilyMart

and more

Approx. 16.4% of listed companies on TSE are using HENNGE One.

Breakdown by contracted Users Size
(ARR Base, FY2022)

® 300-5000users ® Less than 300 users
Over 5000 users
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Appendix
(Total Addressable Market)
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Cloud Adoption Rate in Japan

Cloud Adoption Rate in Japan has increased by 4.0pt to 22% from 2021.

50%
45%
40%
35%
30%
25%
20%
15%
10%

5%

0%

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

(Reference: Press release ‘Average Cloud Computing Adoption Rate in Japan’ in June 2021 by Gartner, Inc.
URL of the original release is https://www.gartner.co.jp/ja/newsroom/press-releases/pr-20210614)
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Number of Companies by Employee Size in Japan

There is a huge potential market because cloud adoption will continue to accelerate.

Customers’ demands # of employees
5000- | < : 621 | # of companies by each employee scale
ID managemnet for companies Bl # of our contracted customers
on-premises and hybrid
cloud
DX, Cloud migration
Shift to SaaS based 300 - 4999 17,442
work style companies
HENNGE
SSO
Password management 100 - 299 41,474
companies
30-99 137,023

companies

Calculated by HENNGE Group based on the total number of companies with 30 or more employees in Japan as the number of our potential customers if cloud computing become more widespread in Japan in the future.
(References: ‘Economic Census -Activity Survey Results’ by Ministry of Economy, Trade and Industry of Japan in 2016)
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Regional Split in the number of companies

Japan has number of metro areas other than Tokyo. Our focus is to expand the business not only in Tokyo but also
within other metro areas, such as Nagoya, Osaka, Fukuoka, and others.

Tokyo
BRR

Osaka
AP

FuKuoka
' ” Nagoya

4/
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Value

Continuously eat unripe fruits and remain as early adopters in order to make “liberation of technology” happen.
Through a number of trial and error, we will identity new technology that is useful for our customers, and widely
deliver the technology.

Eat unripe fruits,
and make mistakes early

ol



HENNGE WAY
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HENNGE WAY is our code of conduct in order to keep changing with challenges and failures.

o2}
:

IGNITE CHANGES
TO LEARN FROM
MISTAKES EARLY

TRACK AND TRUST
RATHER THAN
RESTRICT AND

SUSPECT

wil -~
—

. Aops
() s

STAY CURIOUS, HEL LOVE AND ADOPT
BE A PASSIONATE TECHNOLOGY
LEARNAHOLIC A HENNGEPEOPLE |  TO OUR WORK

TRANSPARENT EMBRACL
AND OPEN DIVERSITY AND YOURSELF

COMMUNICATION INCLUSION WITH PASSION

J HENNGE
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Diversity and Inclusion

Focusing our efforts on the Global Internship Program (GIP) to not only provide career development opportunities for
the most talented candidates from all over the world, but also to be the precedent organization of diversity and
inclusion that utilize the power of digital transtormation to overcome social issues.

Non-Japanese ration and # of employees

(including part-time employees) GIP applications (accum.):

(unit: employee) 1 65 countries and regions
300 25%
23.20%
22.35% 22.14%
ERip 20.61% 2 1 705 applicants
//\\/‘ N ’
I Interns (accum.) :

200 15.25% 2 6

15% countries and regions
0 271 .
9.685% - o 1 2 7 INterns
100 o 194 (Accumulated since 2012, as of 2022-09-30)
137 148
118 5% ® ° °
a7/ 93 Employees (including part-time employees) :

1.1?% 22

’ FY2014 FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 o frOm mOre than COuntrIeS and regIOnS

® non-Japanese ratio # of employees (inclu. part-time employees)
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Diversity

Diversity is the key driver to keep challenging and changing. We recognize the differences and respect the differences,
which then we can create a basis for an ever-changing organization that value challenges.

Encourage
diversity

Keep Respect
evolving differences

- Look for differences if everyone is all the same

- Look for similarities if everyone is different
Value

challenges
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Business Investments and New Business Development

We are approaching business fields adjacent to current businesses through both business investment and new
business development, along with R&D activities in current businesses.

Business investments

Invested in B2B startups/fund that own proprietary
elements and technologies, and that are also in
sync with our existing businesses.

D

- Our portfolio

y

akume DIGGLE any.
(rakumo Inc.) AT 5
[4060: TYO] (DIGGLE Co., Ltd.) any Inc)
itateru ‘
Slareru d!‘x kickflow
(sitateru Inc.) (DNX Ventures) (kickflow, Inc.)

New business development

Regularly holding a sessions across divisions to
develop ideas for new businesses based on our
mission, ‘Making the world a better place through
technology by continuing to change and
challenge.

HREETZAT7IAVT AN

Inspire Matsuri
(1 > RINA TEHED)

) i
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Past Materials
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HENNGE One Business

Three New Features for HENNGE One (Since October 2021)

HENNGE One’s new features providing more secure file transfer, smartphone access security, and E-Mail protection from targeted
attacks were launched in October 2021.

HENNGE Secure Download

E| 5| HENNGE
<> Secure Download

Sender

Recipien

E-mail Download
authentication URL

HENNGE Cloud Protection

y 35/ 28

HENNGE Lock Plus

[ Saa.S |
| Login | External Internal
% users users
Multi-Factor >/< API integration il
Authentication Emails Emai
?
: Co 8

Cloud protection  administrator
management site

Push notification

of
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HENNGE One Business

HENNGE Connect (Since April 2022)

“HENNGE Connect” has been launched as a feature of HENNGE IdP Pro and HENNGE One Pro in April 2022.
Enables seamless access management in a hybrid environment of on-premise and cloud.

Cloud Services (Cloud)

- Control

Access

User
On-premise Software (Internal server)

Groubware Internal Attendance
P portal mgmt sys
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HENNGE One Business

Renewal of Service Lineup for HENNGE One (Since October 2021)

Service lineups were renewed from October 2021.
Approaching varieties of customers with high value-added suite plans, as well as setting up single-function plans for light users.

Set plan Description Price

HENNGE One Basic A set plan that offers the best value when implementing all the
features of HENNGE One at once (with limited use of Certificates, Lock
HENNGE One Pro PIUS, and Cloud PrOteCthn)

Single-function plan Description Price

HENNGE IDP Lite SSO/IP address control/OTP/AD Connect etc. @JPY150/mon
Lite function/Device certificates/Support Plus/Lock Plus etc. @JPY300/mon

HENNGE IDP Pro IDP/Secure browser/Additional device certificates etc. @JPY500/mon
HENNGE DLP Delayed sending/Filtering etc. @JPY300/mon
HENNGE ARC Archive etc. @JPY300/mon
HENNGE Cloud Protection Behavior detection/Sandbox etc. @JPY200/mon
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HENNGE One Business

License lineup for HENNGE One announced in June 2019 (From June 2019 to September 2021)

< New contracts taken into place after October 2021 will apply new license lineup which was announced in August 2021.

SaaSEDI V)L - A VA Y E iR EE
KEEE SOz, TVRNY—RBAFDOTZ VT

HENNGE One
Secure Access

HENNGE One
Standard

HENNGE K.K. (4475:TYO) Q3 FY09/2023 Consolidated Financial Results

HENNGE One
Business

ER

o 400 F

(#¥R) 11—Y—/B (FREEHN)

T752VAR
HENNGE Access Control

HENNGE Secure Browser

HENNGE Device Certificate

TINA RGERERT (12— - 18X T)

BEIES A A 200012 A~

Office 365/G Suite® % DfhSaaS & DSSO
X — ISR ENEERDIIEETS VT
P

- 5OOH

(k) 11—Y—/8 (FREAEHN)

T2 VAA

HENNGE Access Control

HENNGE Secure Browser

HENNGE Email Archive

HENNGE Email DLP

HENNGE Secure Transfer

X TI\A RAPEET (FRERA T3 V)
X REAEZAEVAR 100712V A~

Standard 77 >[I R HIENIC A B R T/
ASRAEZENMULEI VY —TSA XTS5
T,

%75OH

(k) 11—Y—/B (FREZN)

772 VAR

HENNGE Access Control

HENNGE Secure Browser

HENNGE Email Archive

HENNGE Email DLP

HENNGE Device Certificate

HENNGE Secure Transfer

X TINA AFEBRERT (11— -3WET)
X BEDESA YA 10012 R~

o0



HENNGE K.K. (4475:TYO) Q3 FY09/2023 Consolidated Financial Results

Marketing Activities for HENNGE One

It requires some time from marketing campaigns to the contribution in expansion of ARR as HENNGE One’s lead time is
relatively long. However, the results of the investment in advertising expenses can be seen cumulatively in a long term.

Marketing campaign

Development of
new features

Unreached potential
customers

—) Cu§tomer engagement
4 (raise N)
=

Gain acknowledgement
Enhance HENNGE brand

ﬂ
ﬂ
= k

A

Contactable potential
customers

Nurturing

Promoting service usage
(raise ARPU)

# of features
already provided

Existing Customer list
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New Service “tadrill”

In November 2022, we launched “tadrill”, a selt-implementing targeted e-mail attack training service.
It enables companies to improve their employees’ security awareness by continuous and practical e-mail training, and
establishment of reporting tlow.

P
\ S
’ ’
-

tadrill training

[Regular training]

[Training result]

\ -
.
’
- ’
i
r® -
’

.

.

tadrill alert

Targeted attack
training e-mail

Administrators

User

Bl Targeted attacks

[Report]
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Professional Service and Others Business

SumaMachi (Since August 2020)

SumaMachi is a communication service that enables smooth two-way communication

with community residents to municipalities nationwide.
(Previously named as “CHROMO”, which is renamed in October 2021.)

Municipalities Municipalities
(Issues that municipalities are facing) (What SumaMachi can do)
H MmO & a ¢ O ) (M) Q@ a @ (]
Parenting  Education Health and Environment Disaster Public Policy Parenting Education Health and Environment  Disaster Public Policy
welfare prevention  relation welfare prevention relation
E-mail TEL Post Web Reception ;( A SurTaMachi
o)
> 4 g b ni W
The delivery of information is divided between different With SumaMachi, it’s easy to centralize management of
departments. It’s one-way communication and difficult to information transmission and revitalize local communities
receive the needs of local residents. through interactive communication.
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Glossary

ARR (Annual Recurring Revenue)

refers to revenue, normalized on an annual basis, that a company expects to receive from its customers for providing them with
products or services of subscription-based model.

ARPU (Average Revenue Per User)
refers to the average annual contract amount per contracted user.

CAGR (Compound Average Growth Rate)
refers to a geometric progression ratio which provides a constant rate of return over a period of time.

E-Mail DLP (E-Mail Data Loss Prevention / E-Mail Data Leak Protection)
prevents confidential information loss/data leakage when sending an e-mail externally.

Gross Revenue Churn Rate
IS calculated based on the decrease in contract value due to service cancellations, etc.

IDaaS (ldentity as a Service)
Is an ldentity and Access Management solution delivered in the form of a cloud-based service.

LTV (Life Time Value)
s the total worth to a business of a customer over the whole period of their relationship.
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Disclaimer

This document has been prepared by HENNGE K.K. (the “Company”) solely for information purpose. This document does not constitute or form
part of and should not be construed as, an offer to sell or issue or the solicitation of an offer to buy or acquire securities of the Company in Japan,
the United States or any other jurisdictions. It is prohibited to offer or distribute securities issued by the Company without due registration, or
exemption of registration, required under applicable laws in Japan, the United States, or any other jurisdictions. The information contained
herein is based on current economic, regulatory, market trends and other conditions. The Company makes no representation or guarantee with
respect to the credibility, accuracy or completeness of the information herein. The information contained herein may change without prior notice.
You may not publish or use this document and the contents thereof for any other purpose without a prior written consent of the Company.
Furthermore, the information on future business results is forward-looking statements. Forward-looking statements include but not limited to
expressions such as “believe”, “expect”, “plan”, “strategic”, “expect”, “anticipate”, “predict” and “possibility”, as well as other similar expressions to
explain future business activities, achievements, events and future conditions. Forward-looking statements are predictions about the future that
reflect management’s judgment based on currently available information. As such, these forward-looking statements are subject to various risks
and uncertainties that could cause actual results to differ materially from those expressed in or suggested by the forward-looking statements.
Therefore, you may not rely entirely on forward-looking statements. The Company does not assume any obligation to change or correct any
forward-looking statements in light of new information, future events or other findings.

This document and its contents are confidential and are being provided to you solely for your information and may not be retransmitted. This
presentation is being furnished to you solely for your information and may not be reproduced or redistributed to any other person. In giving this
presentation, the Company does not undertake any obligation to provide the recipient with access to any additional information or to update this
presentation or any additional information or to correct any inaccuracies in any such information which may become apparent.

Information on companies other than the Company and information provided from third parties are based on public information or sources. The
Company has not independently verified the accuracy and appropriateness of such data and indicators used herein, nor assume any

responsibility for the accuracy and appropriateness of such data and indicators presented in this document.
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